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1. NITHARNINEIUES (Film Production)

° mimammwaum{(ﬁﬂuw / Screenwriting)

®  NINARNINYURT (NAL / Directing)

®  NITHANNINYURT (LFUITNIUNBIRE / Production Management)
® NFUARNINYUAT (BBNWLLNUEFS / Production Design)

® NTNARNINYURT (GNBNTNYURT Cinematography)

® NIFUARNINYUAT (A1ALNIN / Editing)

® NTNARNNEUAT (LTuinu@ss / Sound)
2. ANEUATANHILAZNITHARNN TN BATNIUADN (Film Studies and Alternative Filmmaking)

3. gInan neunsuaz@aan (Film and Screen Media Business) -finvualitindAnsdadasyatnemnsan

NIATNY
4. NTLAMEMFLNEIURAT (Acting for Screen) — Nuua lilinAndsiayalaamnsannipde

5. NNARTIR (Series Production)
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1. 4197 ILTRAANAFILAZNFHAN AR AR INRY (IaNTAaIuqLw)
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2.1 nslaaunfAana (Digital Advertising) (ldanfinaiuaw)

2.2 nsdszandunusaasia (Digital Public Relations) (ldaninaiuaw)

2.3 NNIAFNULTUAAS19459A (Creative Branding) (ldaninaiuaw)
3. 4117311 AaUzN17uaAd (ldaninaunw)
NANITINA1INITRaRANE AnzRANaNIAELazAaLzMWEURS

4. A1UN1TA519437 AN ATANLATN NN (Visual Effects) (51 120 A1)
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5. 11NNIHARRENUATAUFTANMSUARAAYIA (Sound and Music Production for Digital Media)
(51 120 AW)

6. A111N1NARNMNITANEARaL LAz AaNdN (Motion Graphics and Mixed Media Production)

(51 120 AL)

7. @12N190ENINAAYIA (FU 120 AL)



